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PRESS RELEASE
Bavaria expands non-alcoholic beer footprint with launch in Canada

Dutch family brewer recognizes increasing appetite for non-alcoholic beers among Canadian
consumers

Canada - May 2, 2018 — Bavaria N.V., the Dutch 300-year-old family brewer, which has been
active in Canada for over 15 years since launching the family flaghip brand Bavaria Premium in
the year 2000, has set its eyes on the Canadian non-alcoholic beer market. The brewer launches
its popular Bavaria 0.0% brand in Canada, the 45th market in which Bavaria 0.0% is available.
The launch signifies Bavaria’s international footprint and its portfolio strategy. Both Bavaria 0.0%
original and Bavaria 0.0% Wheat are now available in an increasing number of National grocery
chains throughout Canada, allowing Canadian consumers to enjoy Bavaria’s refreshing non-
alcoholic beer range.

Pioneer in non-alcoholic segment

Bavaria is known as the pioneer in the non-alcoholic segment in its home market, the
Netherlands. The family brewer was one of the first large brewers who introduced his true 0,0%
non-alcohol beer in the world. Bavaria is dedicated to bringing it's 0.0% Original Pilsner and
Wheat beers to the Canadian market with secured listings in a number of major national grocers
today and further grow the non-alcoholic beer category. The unique way of brewing the non-
alcoholic beer guarantees that no alcohol is ever created in the brewing process — as opposed to
removing the alcohol after the brewing process — resulting in a uniquely full-bodied flavour.

“Canada is an important market for Bavaria, and we have seen an increasing appetite for non-
alcoholic beers among Canadian consumers in recent years. We are very proud to launch our
Bavaria 0.0% beers in Canada, a country with a strong beer culture. We are excited to expand
the breadth of beers we offer to Canadian consumers,” says Arnoud van Schaik, Regional Sales
Director Americas for Bavaria. “In Europe, where the non-alcoholic beer segment represents
between 5-10% of the beer category, we have seen that innovation and offering variety increases
consumer demand for other non-alcoholic beers in the range. We believe our refreshing Belgium
Wheat style non-alcoholic beer, in addition to our original 0.0% pilsner, will be well-received by
the Canadian consumer.”

Bavaria 0.0% Wheat is a refreshing non-alcoholic wheat beer based on natural ingredients and
natural mineral water from Bavaria's own spring in Lieshout, the Netherlands. The beer carries a
refreshing mixture of fruity and spicy tones on the nose.

Expansion of brands in Canada

Bavaria has been active in Canada since launching its Bavaria pilsner in the market in 2000.
Since then, the Bavaria Brewery has expanded its offerings with the brand Bavaria, 8.6, Palm,
Rodenbach and Hollandia, making Bavaria one of the top 10 imported beer brands in Canada.
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Availability

Further to the regular-sized 330ml cans for both flavors, the Bavaria Wheat will also be available
in @ 500ml can and 150ml sampling can format. From Spring onwards, sampling teams will
sample the 150ml can at our events, activations and together with our grocery partners. Later this
year, Bavaria will be working on a selected launch to offer a true 0,0% on draft for selected bars
and restaurants. Bavaria is working to launch and build our 0.0% line with our long established
beer partners, OMNI in Quebec and Premier Brands, Ltd. in the balance of the country.

“Bavaria’s aim is to offer consumers a beer for any moment, and with this introduction, we offer
the Canadian consumers two new refreshing non-alcoholic beers that can be enjoyed responsibly
at any time,” says Schaik.

About Bavaria

Bavaria is one of the world’s preeminent beer brands, and one of the few still independent and
family-owned brewers, currently run by the 7th generation of the Swinkels family who started the
business almost 300 years ago in 1719 in the Dutch town of Lieshout and have run the business
from there ever since. The company is known for its unique portfolio of pilsners, non- and low-
alcoholic beers and craft beers. In 2016, it acquired Palm Belgian Craft Brewers, a company
known for its colorful craft beer history and rich family heritage, combining it with Bavaria's strong
pilsner and non-alcoholic portfolio.

Swinkels Family Breweries N.V.

Swinkels Family Breweries N.V. is the holding company for a number of businesses including
Bavaria N.V., Palm N.V. and Holland Malt. Seven generations of the Swinkels family have owned
and operated this independent family brewery which holds a unique position in the international
beer market. Swinkels Family Breweries N.V. has five brewery locations: Lieshout (NL), Berkel-
Enschot (NL), Steenhuffel (BE), Roeselare (BE) and Debre Birhan (ET). The brewery also has a
close partnership with de Molen brewery in Bodegraven. Quality is the underlying philosophy of
the Swinkels family who ensure that every beer is brewed to the same consistently high standard.
The Bavaria brewery in Lieshout stands out as the only major brewer in the Netherlands to brew
its beer using pure, natural, certified mineral water from its own sources. The company also has
two malting houses of its own, ensuring they control the entire brewing process. Of the seven
million hectolitres of beer produced annually, around two-thirds is exported meaning that
consumers in more than a hundred and thirty countries around the world can enjoy the beers
brewed by Swinkels Family Breweries N.V.

Contact

For more information you may contact OMNI, Attention P B at
Mantha.Jennifer@GroupeOmni.com / 450-661-0281 1305 or Premier Brands, Attention Jeff
Dafoe at [dafoe@premierbrands.ca/ 416 804 3634.
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