
 

 

AN EXPANDED ROLE AND ANOTHER APPOINTMENT WITHIN 

DANONE CANADA’S LEADERSHIP TEAM 

May 28, 2021 

 

An Expanded Role for Jeremy Oxley: 
Now Vice President, Marketing, E-Commerce and Shopper Activation 

Jeremy Oxley, who was previously Vice President of Marketing, Strategy 

and Insights, is now Vice President, Marketing, E-Commerce and 

Shopper Activation. In addition to leading Danone’s portfolios and brand 

consumer-centric strategies in the company’s three categories – Yogurt, 

Plant-Based and Coffee Creamers & Ready to Drink –, he drives the 

enterprise integration of consumer and shopper engagement efforts and 

accelerates the company’s growth in Digital & E-commerce. 

Jeremy joined Danone Canada in 2018, drawing on his extensive 

experience of over 12 years in the CPG industry. He has spearheaded 

the development of a robust growth and innovation pipeline, has played a 

critical role in building cross-category capabilities and has led emerging 

new business initiatives aligned with the company’s growth agenda.  

Before joining Danone, Jeremy has held various leadership positions in marketing in some of the 

largest food and beverage companies in the world. He holds an M.B.A. from the Schulich School of 

Business.  

Natalie Holloway Appointed Vice President, Insights, Strategy & Transformation 

We are pleased to announce that Natalie Holloway has been 

appointed to Danone Canada’s leadership team as Vice President, 

Insights, Strategy & Transformation.  

Natalie has been with Danone for over 18 years in various leadership roles, 

and has held key responsibilities across the company’s customer, 

commercial and insights teams. Among others, she has developed and 

cultivated strategic partnerships with many of the company’s national 

retailers, contributing to the delivery of long-term sustained growth. She 

has also led Danone’s Commercial Strategy team with a focus on the 

development of fundamentals to ensure execution excellence. 

Natalie’s appointment brings female representation on the leadership team close to 50%, thus helping 

to create an increasingly diverse and inclusive Danone. 

 


